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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.5 years old
(7.5% older than average) and have a $114,759 (16.7% higher than average) annual household income.
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23.6% or 1,804,971 of CHI DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.7 years old
(8.8% older than average) and have a $129,124 (14.8% higher than average) annual household income.
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24.7% or 1,427,034 of WDC DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.5 years old
(9.4% older than average) and have a $158,700 (13.9% higher than average) annual household income.
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23.1% or 1,056,100 of SEA DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.4 years old
(8.6% older than average) and have a $144,471 (12.3% higher than average) annual household income.
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22.% or 1,061,480 of PHX DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.3 years old
(6.7% older than average) and have a $127,543 (19.1% higher than average) annual household income.
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 8.% more likely to be
a college graduate, 38.7% more likely to work full-time, 24.9% more likely to be married, 23.6% more
likely to be a parent of 1 or more children under 18.
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23.6% or 1,804,971 of CHI DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 17.5% more likely to
be a college graduate, 37.% more likely to work full-time, 26.4% more likely to be married, 33.7% more
likely to be a parent of 1 or more children under 18
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24.7% or 1,427,034 of WDC DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 2.8% more likely to

be a college graduate, 32.6% more likely to work full-time, 30.5% more likely to be married, 19.4% more
likely to be a parent of 1 or more children under 18
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likely to be a parent of 1 or more children under 18
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 4.7% more likely to
be a college graduate, 34.1% more likely to work full-time, 20.1% more likely to be married, 16.8% more
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* PHNX

P43-59

22.% or 1,061,480 of PHX DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 6.7% less likely to be
a college graduate, 48.7% more likely to work full-time, 32.5% more likely to be married, 24.4% more

likely to be a parent of 1 or more children under 18
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own their home, 24.3% more likely to own a higher valued
home, 16.2% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 14.9% more likely to

home, 8.3% more likely to have a single-family
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l 23.6% or 1,804,971 of CHI DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults),
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 18.6% more likely to

own their home, 1.9% more likely to own a lower valued home, 4.5% more likely to have a single-family
home, 22.3% more likely to have a dog.
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24.7% or 1,427,034 of WDC DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 20.5% more likely to

own their home, 2.3% more likely to own a higher valued home, 15.1% more likely to have a single-family
| home, 12.7% more likely to have a dog.
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23.1% or 1,056,100 of SEA DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adu|ts).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 16.7% more likely to
own their home, 2.1% more likely to own a higher valued home, 10.3% more likely to have a single-family

' home, 20.5% more likely to have a dog.
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22.% or 1,061,480 of PHX DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).|
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 13.2% more likely to
own their home, 2.5% more likely to own a higher valued home, 8.9% more likely to have a single-family

home, 13.5% more likely to have a dog.
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 5.1% more likely to
look up D-I-Y advice online, 2.2% more likely to always vote in local elections, .8% more likely to belong to
a gym, 5.4% more likely to fly domestic past y

Political Activity: Adults 18 or older
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23.6% or 1,804,971 of CHI DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 6.5% more likely to
look up D-I-Y advice online, 3.8% more likely to always vote in local elections, 11.7% more likely to belong
to a gym, 8.1% more likely to fly domestic past
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24.7% or 1,427,034 of WDC DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 5.5% more likely to

look up D-I-Y advice online, 5.4% more likely to always vote in local elections, 7.9% more likely to belong to

a gym, .2% more likely to fly domestic past y
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23.1% or 1,056,100 of SEA DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .3% less likely to look
up D-I-Y advice online, .1% more likely to always vote in local elections, 13.1% less likely to belong to a
gym, 4.6% more likely to fly domestic pasty
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22.% or 1,061,480 of PHX DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 4.4% less likely to look
up D-I-Y advice online, 10.1% more likely to always vote in local elections, .7% more likely to belong to a
gym, 6.1% more likely to fly domestic past
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e oy sl Local Elections: Sometimes
» who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = PHX 1 who are GENERATION-X "LATCHKEY KIDS" [Age 45-59 Adults) mPHX
(s
Wm Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older \M Past 12-months Domestic Airline Trips: Adults 18 or older
: 17.2%
e g%

: 11.3%
i 14.6%

w®Bestic past year: 9 59.6%
10+ trips Avg. # Domestic Flights:

i'ihHiHHNNJh- ““u“u“
-mm‘n

e 27.4%)
' i

Giing-  Gamlening  lawnCare Swimming  Bcyding  Wiing-  Volinteer  Beloogto  Camping  Jogging-  Sewing-  Bowling Gmupﬂmus Fishing  Basketbal Yoga-pilates  Aduk Followa  Boating  Competitive Caregierof  Soccer Football Tennis Softball-  Organized  Hunting  Snow Skiing-
Outdoor  (Flowers or Backpacking  Work  Health Club or Running calts Continuing  Weight Loss Videa Gaming Aging Parent Baseball  Road Race Snowboarding
Cooking  Vegetbles) Gym Education  Progam or Relative (5%,
Marathon,
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mPHX L.
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Past 30-days QSR Users: Adults 18 or older

1time 8.6%
3tmes
tmes
K
6 - 9times 16.-.3‘%

10 times or more

12.9%

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) muUsa

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.8%

83.3%

' 23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .6% more likely to use
QSRs past mo., 1.6% more likely to use Sit-Down Restaurants past mo., 8.9% more likely to use Casinos past

yr., 19.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

16.9%

2 times

16.5%

3 times

11.8%

4 times %
a

5 times 6.9%

6 -9times 7%
10times or more 3.6%
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m USA
Total ly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:

72.6% 71.5%

Drank Past 30-days: Adults 18 or old

Liquor

Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer oo |
# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) BUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

37.5%
iz

Malan  Wings/ Bagel/ Steskhouse Upscale Sevlood
Burgers | Dont/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X "LATCHKEY KIDS" (Age 45-59.. 20.1%

sports gar  makery
usa 19.9%

Mexican  Chinese

= who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mUSA

Past 12 months Casino Activities: Adults 18 or older
o
19, 684 7.0%

&

15, 5.8%

3.1%
2.4%

Slot Machines

Table Games (Craps, Poker, etc.)

Bar/ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Used Past 30-days: Adults 18 or older

Cigarettes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Other Gambling wggﬁ Casinos visited past 12 / Cannabis Vape
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mUSA = who are GENERATIONX "LATCHKEY KIDS” (Age 45-59 Adults) musa
6,049
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338
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time

2 times

3 times

4 times

5 times

6-9times

10times or more

# who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) WCHI

Total Monthly QSR Users: Avg. Monthly QSR Meals:

83.8% 84.3%

J 23.6% or 1,804,971 of CHI DMA Adults 18 or older are GENERATION-)

X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .6% less likely to use

QSRs past mo., .4% less likely to use Sit-Down Restaurants past mo.,

yr., 7.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. .

1time 16.3%

2 times

16.! 8%

3 times

4 times

5 times

6 -9 times

10 times or more

W who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
Total Monthly Sit-Down Restaurant Users:
69.6% 69.9%

| CHI
Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30—days. Adults 18 or older

Liquor

3,365,468
3,359,678

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

26 S%

Domestic Light Beer 203,490

Microbrew / Craft Beer

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) uCHI

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

16.5% more likely to use Casinos past

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

who are GENERATION X "LATCHKEY KIDS” [Age 45-59 Adults)

§an  wings/ Bagel/ upscile steskhouse seafood
Burgers /  Donut/
spors Bar  Bakery

mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X "LATCHKEY KIDS” (Age 45-59... 23.2%

(=l 1,679,594 22.0%

Past 12 months Casmo Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant 31.6%

Sports Betting g

Spa

Other Gambling Casinos visited past 12 months: Yes

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = CHI

1,017

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis Vape

= who are GENERATION-X "LATCHKEY KIDS” (Age 45-59 Adults) mCHI



Past 30-days QSR Users. Adults 18 or older

12. 1%

1time

'l
2 times
3 times

4 times

Stmes
6 - 9times 16.6%

13.0%
# who are GENERATION-X “LATCHKEY KIDS" {Age 45-59 Adults)

Avg. Monthly QSR Meals:
82.1%

10 times or more

WWDC

Total Monthly QSR Users:

yr., 19.1% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

e 1tme
N o
s
4 times 10.1%
c-oume
10 times or more
W who are GENERATION -X "LATCHKEY KIDS" (Age 45-59 Adults) mWDC
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
74.6% 71.6%

wrom weesm 0 BEDR

Drank Past 30-days. Adults 18 or older

2,050,723 35.5%

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

wssu 22. 6%
1,013,195 17. 5%

13.4%
613,929 10.6%

Domestic Light Beer

Microbrew / Craft Beer

= who are GENERATION-X "LATCHKEY KIDS" [Age 45-59 Adults) mwWDC

wDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

24.7% or 1,427,034 of WDC DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .7% less likely to use
QSRs past mo., 4.1% more likely to use Sit-Down Restaurants past mo., 1.7% more likely to use Casinos past

Top-10 Cuisines: Adults 18 or older

|Sr| -Down Restaurants Used Past 30-days)

mexican
who are GENERATION X "LATCHKEY KIDS" (Age 45-59 Adults)

Chinese

akan mdr steakhouse Upscale  Wings/  seafood

Burgers /
sports Bar

mWDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X “LATCHKEY KiDS" (Age 45-55... 23.9%

Lo 1,468,075 25.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

a / Cannabis

Stage Show / Concert
Sports Betting
Spa
Other Gambling Casinos visited past 12 Yes
= who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) =WDC

1,481

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Cigarettes

= who are GENERATION X "LATCHKEY KIDS” {Age 45-59 Adults)



Past 30-days QSR Users: Adults 18 or older

1time

% 2 times

3 times

4 times

5 times

10.0%

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Avg. Monthly QSR Meals:

6 - 9times

10 times or more

W SEA

Total Monthly QSR Users:

23.1% or 1,056,100 of SEA DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 1.2% less likely to use
QSRs past mo., 2.% more likely to use Sit-Down Restaurants past mo., 19.6% more likely to use Casinos past

yr., 70.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[} 1time 17.0%

2 times

15 4%

3 times 10.9%

4 times BG%

5 times 5.8%

6-9times 5.6%

10 times or more

W SEA
Avg. Monthly Sit-Down Restaurant Meals:

3.8%
® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
Total ly Sit-Down
69.5%

Users:

Drank Past 30-days. Adults 18 or older

1,652,382

23, 3%

Liquor

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

971,467 21.2%
792592 17. 3%

" ™ v
688,205 15.0%

Domestic Light Beer v

-
Microbrew / Craft Beer

#who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) W SEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

coffee  chinese mafan  Bagel/ wings/ Upsale Seafood steakhouse
House / Dot/
Catfee Bar

' who are GENERATION X "LATCHKEY KIDS” {Age 45-59 Adults) mSEA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who are GENERATION-X “LATCHKEY KiDS" (Age 45-59... 18.1%

L2 857,401 18.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

28.3%
Table Games (Craps, Poker, etc.)

Upscale Restaurant

404, I7N
5.8%
.
L 2.3%
Eﬂ.s%
1.5%

Bar / Nightclub

Stage Show / Concert
Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

a / Cannabis Cigarettes

Casinos visited past 12

= who are GENERATION-X "LATCHKEY KIDS" {Age 45-59 Adults) wSEA

977

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)
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1time

% 2 times

3 times

1time
2 times
3 times
4 times 4 times
5 times 5 times

6 - 9times 6-9times

10 times or more 10times or more

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. —

17.5%

9.4%

6.0%

W PHX ® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) B PHX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down Restaurant Meals:
86.6% 84.5% 72.7% 72.7%

Drank Past 30-days. Adults 18 or older

Any Type of Beer

Liquor

1,874,826 38. 9%
1,523,161 31 5%
1,313,188 27.3%

Wine

Imported Beer

Domestic Light Beer Sports Betting
Domestic Regular Beer 1,196,1.33 2 A.é% - v Stage Show / Concert
Microbrew / Craft Beer 9_”23'"’6 ' Other Gambling
Spa
w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m PHX
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 603

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

22.% or 1,061,480 of PHX DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 2.4% more likely to use
.% less likely to use Sit-Down Restaurants past mo., 2.4% more likely to use Casinos past yr.,
24.4% more likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

om X
5.7

malan steakhouse Wings/ Bagel/ upscale seafood
Bugers/  Donut/
Sports Bar  Bakery

who are GENERATION X "LATCHKEY KIDS” (Age 45-59 Adults) mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X “LATCHKEY KIDS" (Age 45-59... 16.9%

g 837,313 17.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

39.5%

13.1%

¢ '3.1%
E%ﬁs%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
Y

m PHX

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

a / Cannabis Cigarettes

Vape

= who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mPHX



| 23.1%

Investments Owned: Adults 18 or older

HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

12.8%

Money Market Funds PR,

37,601,219
SAG283 8.6%
PECTY  10.0%

Bonds

or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 19.5% more likely to have
a 401K, 22.4% more likely to have an Auto Loan, 11.2% more likely to Invest/Trade Stocks Online, 8.3% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

TTH 6.6% T3 5yp 67% 4 e

Other (Crypto / NFTs / Metals, etc.) 8% 15.6%) -
,904,15BE1C y
529 Plan / College Savings Plan M‘m ; Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property m’:: Account Mortgage L::::;[::::e
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) HUSA = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) B USA
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
Financlal Fennr 4.7 = 7;2 17«%
Online Investing / Stock Trading
5 5: 9.7%
e o
Insurance Agent at a Local Office (not online) _ o @ ®
1686;578.7%
Real Estate Agent ™ o0 i -
6% (*Past 12 Months) Venmo MasterCard  Apple Pay  Cash Google Par American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney 0% Express card Messenger
w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = USA # who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 6,049

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

USA Projection

Scarborough R1 2026: Jan 25-Mar26 24,338

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



23.6% or 1,804,971 of CHI DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 23.2% more likely to have
a 401K, 16.3% more likely to have an Auto Loan, 22.5% more likely to Invest/Trade Stocks Online, 2.9% more
likely to pay with their Debit Card.

mﬁ ‘lnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

25.5%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 1;32';%
Money Market Funds gg
56,0341 8.6%
e o >
1 7.6% b 17.4%) s1% ss% o0%
Other (Crypto / NFTs / Metals, etc.) p=ipens &% o 41% 47% 309
o 55 ; o 15 La30 Lol ” e s
. 11.6%
529 Plan / College Savings Plan mx Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto loan Certificates of  Money Personal Loan Home
5 Account card Account Banking Banking Paying  Mortgage Deposit (CDs)  Market Home  Improvement
7.1% Account Mortgage Loan or Home
Second Home or Real Estate Property M c.o% Equity Loan
¥ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) ECHI = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mCHI

Professional Services Used*: Adults 18 or older B\ Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,434,329 18.8%

Financial Planner

Online Investing / Stock Tradi .
e/ sock Tt

2 12.3%
untnt R 0%
unm @ (]

Insurance Agent at a Local Office (not online)

648,792 8.5%

L 4.6%
Estate Planning B 2.8% 9.1% 95% g e
6.0% 3.0%
2.5%
ettt gt [ %1% N -
2.4% ) 250 1 an s
B +@.7% (*Past 12 Menths) visa Venmo MasterCard  Apple Pay  Google Pay  Cash App Discover  Store Credit American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 0.8% card Express Messenger
m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m CHI = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = CHI

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,017
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



24.7% or 1,427,034 of WDC DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 16.7% more likely to have
a 401K, 7.8% more likely to have an Auto Loan, 7.1% more likely to Invest/Trade Stocks Online, 6.1% more
likely to pay with their Debit Card.

mﬁ ‘lnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan .2,73.5,1;11 47.4%

IRA (Individual Retirement Account)

8 18.5%
14.0%
Money Market Funds 15.0%

529 Plan / College Savings Plan ) 5,’:5‘0%
9.1% g9 94% 0%
Other (Crypto / NFTs / Metals, etc.) 1;;‘;% - i 4.2%
380 5.6% 3 ; 2 ‘ & 501326 A 320 2] 152 574 23] Y 3 = s h h
Bonds 571,615 BT Checking Debitor ATM  Savings  Credit Car Online Online Bill Mobile Home Auto Loan Money  Certil of Personal Loan Home
5 Account card Account Banking Paying Banking  Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property :&3‘* Aecos Mortgage "‘E‘a;_:‘" 'LL“:I'E
¥ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) EWDC = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mWDC

Professional Services ed*: Adults 18 or older

Tax Preparation Service

Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

Financial Planner

Accountant

% 8,65/ 6.2%
Insurance Agent at a Local Office (not online) 248,301 43%
2.6%
Real Estate Agent ﬁ 5
B 3.4%
Estate Planning E 3.0%

Z 11.3% 10,49
16T%E 2%
V .16 i “ “5-1,‘ -

PayPal Debit Card Venmo MasterCard ~ Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook

) 0.7% (*Past 12 Months)
Divorce / Family Attorney 0.7% Express card Messenger
m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mWDC = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) =WDC

WDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,481
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



likely to pay with their Debit Card.

23.1% or 1,056,100 of SEA DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 9.1% more likely to have
a 401K, 6.4% more likely to have an Auto Loan, 9.9% more likely to Invest/Trade Stocks Online, 11.5% more

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

14.0%
,657 11.8%

Other (Crypto / NFTs / Metals, etc.) u.l;':%

9.2% ) B .
ETTRIL] 8.5% Checking Debitor ATM  Savings Credit Card Online Mobil

3703 036 3350752

Second Home or Real Estate Property

Financial Services Has and/or Uses: Adults 18 or older

00 B1%
ey

+ s34

9% J0% 75% 6.7% 65% 53%

Personal Loan  Home
Account card Account Banking Banking Home Improvement
529 Plan / College Savings Plan ;,2'5* Mortgage "‘E‘a;_:‘"';“::e
0 who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) WSEA = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading 9“2#,9‘00 .
Tax Preparation Service
Financial Planner
Accountant <
Insurance Agent at a Local Office (not online) sg;%
- AEEGON 4.4%
Estate Planning 2% 8.9% 9.9%
2% > a0% AT%
Real Estate Agent Eﬁ;“‘”‘ : s o L P
&% (*Past 12 Months) visa Debitcard  MasterCard  Apple Pay Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney B‘J'm% Messenger
# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mSEA # who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 977
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



22.% or 1,061,480 of PHX DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 15.9% more likely to have
a 401K, 44.9% more likely to have an Auto Loan, 24.7% more likely to Invest/Trade Stocks Online, 20.7% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

1,976,587 41.0%

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

12.0%

S
1 2 13.8%
579,560 12.0%
31,4 7.7%
421,111 8.7%

59,25 5.6%
363,060 EX~3

475 6.9%
ESNON 7.4%

529 Plan / College Savings Plan Ez‘;’;

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Mutual Funds

Money Market Funds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)

Bonds

B PHX

Financial Services Has and/or Uses: Adults 18 or older

7.7%
O9% S7% 420 30% 3.7%

i m— 145 000 h

Personal Loan Home
Home  Improvement
Mortgage Loan or Home
Equity Loan

Moile
Banking

L2012 50 S
5 oo
Money  Cel

Online B Auto Loan

Paying

Online
Banking

3111
Credit Card Home

Mortgage

3557
Savings
Account

Checking  Debit or ATM
Account card

of
Deposit (CDs)

Market
Account

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) H PHX

Professional Services Used*: Adults 18 or older

Tax Preparation Service
mancial Planner - |Pon 16.5%
Online Investing / Stock Tradi o
nline Investing / Stocl ing Gk 33.0%
5 9%
G
Insurance Agent at a Local Office (not online) 8.4%
335,925 7.0%
02.2%

Real Estate Agent & 3.4%

Estate Planning &le‘ 1%

"*Past 12 Months|
Divorce / Family Attorney % f /
0.9%
u who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m PHX
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

9.7%
8.0% 7.6%

| o

Cash App

ooy

American

Venmo MasterCard ~ Apple Pay Google Pay Store Credit ~ Discover  Square Cash  Facebook  Samsung Pay
Express card Messenger
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PlayStation.
‘indeed

Play Video Games
Looking for a New Job
Plan to Buy a Used Vehicle
Plan to Buy/Lease New Vehicle
Plan to Move next 12mos

Use Online Dating Apps

Plan to Buy a House/Condo
LGBTQ+

Plan to Go Back to School

Still Attending College

Plan to Get Married

Plan Birth of a Child

® P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future Plans)

USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 6049
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“Lifestyle/Future Plans"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future

Plans)
KR P S 30.3%
84,498,252 30.9%
Lhotid] 23.0%

65,104,039 23.8%

MEET GENERATION-X (THE “LATCHKEY KIDS”)

' 8,430,6:&%

19859549

B P18+ USA AVERAGE (Lifestyle/Future Plans)
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“Lifestyle/Future Plans"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future

Plans)
PlayStation. : 516,744 n—
/Ay Play Video Games 5145510 286
L ] —— —
|l’ldeed Looking for a New Job |[ 354 23.0%
,891,550
Plan to Buy/Lease New Vehicle [ oss.071 ——
i 1 238,650 13.2%
e e fectenee | MEET GENERATION-X (THE “LATCHKEY KIDS”)
137,107 7.6% i
Plan to Move next 12mos 723,644 -
116,507 6.5%
LOBTG+ | 730,692 9.6%
Plan to Buy a House/Condo |{ 97,758 5.4%

Use Online Dating Apps

Plan to Get Married lh 738.1% _
264,054 3.5%

_ _ 54,2180%
Still Attending College paisre

Plan to Go Backto School gaokeeet CHICAGO
434.068 5.7%
Plan Birthofa Child #5263
182 2456
m P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future Plans) W P18+ CHICAGO AVERAGE (Lifestyle/Future Plans)
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P|Cly5tﬂl'i0n. Play Video Games

re,
indeed Loo king for a New Job

Plan to Buy a Used Vehicle
Plan to Buy/Lease New Vehicle
Use Online Dating Apps

Plan to Move next 12mos

Plan to Go Back to School

Plan to Buy a House/Condo
Still Attending College
LGBTQ+

Plan to Get Married

Plan Birth of a Child

= P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future Plans)

WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  Qual Intab:
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"Lifestyle/Future Plans”

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future
Plans)

26.2%

137,744 9.7%
106,456  7.5%

101,748

7.1%
99,032 6.9%
84,437  5.9%

WASHINGTON, DC

160,042.8%

13283%

19983
¢ 511

B P18+ WASHINGTON, DC AVERAGE (Lifestyle/Future Plans)
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MEET GENERATION.X (THE “LATCHREY RIOR)

r

PlayStation. piay video Games
/fndeed Looking for a New Job
Plan to Buy a Used Vehicle

Plan to Buy/Lease New Vehicle

Use Online Dating Apps

Plan to Move next 12mos

LGBTQ+

Plan to Buy a House/Condo

Plan to Get Married

Plan to Go Back to School

Still Attending College

Plan Birth of a Child

= P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future Plans)

“Lifestyle/Future Plans"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future

Plans)
393,099 37.2%
1,659,263 36.2%
222,806 21.1%

1,079,921

135,316
468,872 10.2%
90,068 - 85%

283,544
87,411
466,832

6.2%

8.3%

10.2%

78,094
538,329

219,929

324 4.7%

4.8%

7.

30 _

4

8,847

6.1%

SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 977
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PlﬂYStﬂ[iOl'l..‘ Play Video Games
‘indeed  Looking for a New Job
Plan to Buy/Lease New Vehicle

Plan to Buy a Used Vehicle

Use Online Dating Apps

Plan to Move next 12mos

LGBTQ+

Plan to Buy a House/Condo

Plan to Go Back to School

Plan Birth of a Child

Still Attending College

Plan to Get Married

m P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future Plans)

PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qual Intab:

“Lifestyle/Future Plans"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Lifestyle/Future

273,470

Plans)

1,466,296
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252,007

127,132
625,604 13.0%

116,210
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500,165 10.4%

603
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 19 hours,
48 minutes and 12 seconds each week with All Forms of Media.

83.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 58 minutes each
week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

L 96.3%

Weekly

Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 56.3%

who are GENERATION-X UsA
"LATCHKEY KIDS" (Age 45~
59 Adults)

m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m USA
USA  USAProjection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 6,049 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HUbbard Share of Everything
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 15 hours,
28 minutes and 11 seconds each week with All Forms of Media.

89.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 3 minutes each
week listening to All Local AM/FM Radio, representing 12.8% of total time spent with all forms of Media.

X oo

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
71:21:43
Concurrent
vsoge ¥: 54.5%
who are GENERATION-X CHI
“LATCHKEY KIDS" [Age 45-59

Adults)

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) u CHI
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 16 hours,
19 minutes and 52 seconds each week with All Forms of Media.

79.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 1 minutes each
week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

96.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

v 60.0%

who are GENERATION-X WDC
"LATCHKEY KIDS™ [Age 45-59
Adults)

Weekly
Reach %:

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) B WDC
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 23 hours,
22 minutes and 59 seconds each week with All Forms of Media.

77.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 16 minutes each
week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
Concurrent
vsoge ¥: 62.2%
who are GENERATION-X SEA
“LATCHKEY KIDS" [Age 45-59

Adults)
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 12 hours,
51 minutes and 16 seconds each week with All Forms of Media.

80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 47 minutes each
week listening to All Local AM/FM Radio, representing 11.7% of total time spent with all forms of Media.

Weekly m“ Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
e 55.6%
who are GENERATION-X PHX
“LATCHKEY KIDS" (Age 45-59
% of Total Adults)
weekly H:M:
Avg. Weekly
Hours:Minutes:
¥
N
‘oo"
&
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 3 hours,
16 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.

B

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

53:30:50
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usage 58.5%
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m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) W USA

o Share of Everything
UsA USA Projection Scarborough R1 2026: Jon 25-Mar26 Qual Intab 6,049 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 H bb d i
All Graphs andsoefa ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. R - 33 H 0CA gr,. p for Anything

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 1 hours, 0
minutes and 48 seconds each week with All Forms of Ad-Supported Media.

85.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 26 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.8% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

54:44:15
Concurre)
usage 56.1%
cHI

Weekly
Reach %:

who are GENERATION-X
“LATCHKEY KIDS" (Age 45
% of Total 59 Aduits)
Weekly H:M:

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) W CHI
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| Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 1 days, 23 hours,
5 minutes and 55 seconds each week with All Forms of Ad-Supported Media.
76.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 7 hours and 29 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

96.0%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

47:32:28
Concurrel
usage 64.3%
woc

who are GENERATION-X
"LATCHKEY KIDS" (Age 45-
59 Adults)

Weekly
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Weekly H:M:
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Hours:Minutes:
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 5 hours, 0
minutes and 57 seconds each week with All Forms of Ad-Supported Media.
75.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 6 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Cannmr
65.5%

who are GENERATION-X
“LATCHKEY KIDS" (Age 45-
59 Aduits)
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| Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 1 days, 22 hours,
12 minutes and 4 seconds each week with All Forms of Ad-Supported Media.
78.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 22 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.

LR, 08.3%
Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

52:06:53
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Weekly
Reach %:
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Weekly H:M:
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(average week]
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

Banking/Financi: Estate

News/Weather /Sports (Websites/Apps)
EmailfText/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Local TV Stations

‘Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netfiix

Total persons:

q : Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

Concurre:
usage
who are GENERATION-X
“"LATCHKEY KIDS" [Age 45-
59 Adults)

¥ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 7
hours and 19 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM
Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 7

hours and 0 minutes each day with All Forms of Ad-Supported Media. 85.7% listen to Local AM/FM
Radio for an avg. of 72.4 minutes/day. (Local Radio delivers 14.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

‘Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netflix

Total Persons:

M

AE m
(¢ aasoc3 _ﬂ_
m Avg. Hours+Minutes/day with All

ek who are GENERATION X
EPLRT — “LATGHKEY 05" g 45
59 Adults)

O e

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits)

Forms of Media: Adults 18 or older

% Time

mCHI

spent: (Average Day)

Local TV Stations
89.0

i

Local AM/FM Radio

Non-Premium Cable TV
Networks
60.4

(Google,
Bing, etc.)
27.4

Billboards &
Signs (Weekly
Drivers)
43.2

Email/Text/IM/Z
oom,etc.
(Personal &
Work)...

Local TV Stations
117.3

Networks
80.4

Non-Premium Cable TV [ Signs (Weekly

Facebook
54.6

Local AM/FM Radio
718

Email/Text/I

M/Zoom,etc.

(Personal &
Work)...

Netflix
29,0

Instagram
31.7

Games/ News
Far

Search
(Google,
Bing,
etc.)
29.0

Billboards &

Drivers)
38.6

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

ECHI

Top-13 All Forms of Ad-Squm‘ted Media (Persons & % Reach): Adults 18 or older

(averoge Week)
Grocery Stores.

Search {Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

s ts
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Instagram

Shopping (indl. Foodf Auctions/Travel, etc.)

Total Persons:

_M'I
M_ﬂﬂ'

77.5%

_mr
m-m"
_#P'I"

usage u_

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

56.1%

who are GENERATION-X
Amazon Prime /IMDb /FireTV "LATCHKEY KIDS" (Age 45-
59 Adults)
TouTube Video -m.
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) = CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,017

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= R [T
0 Ut

Il g
g R

Top-13 All Forms of Ad-Supported Media (% Time Spent &
% Time spent- {Average Day)

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
853

B
ES

Non-Premium Cable TV

Email/Text/IM/

Local AM/FM Radio
724

Networks
579

Amazon
Prime/IMDb/F
ireTV
315

Facebook

431 Shopping

{incl.
Food/Aucti...
Zoom,etc.

onal &

Instagram
Work)...

17.7

43.2

Billboards & Signs
(Weekly Drivers)

Search
(Google,
Bing, etc.)

274

YouTu

Video
17.0

Groce...

New
s/W
eath
er/...

Local TV Stations
111.6

Non-Premium Cable
TV Networks
76.5

Facebook
53.0

Local AM/FM Radio
66.2

Email/Text/IM
JZoom,etc.
(Personal &

Search
(Google,
Bing, etc.)
29.0

Amazon
Prime/IMDb/
FireTV

4256 —
Shopping

{incl.
Food/Au...

News
[Wea
Billboards & ther...
Signs (Weekly
Drivers)
38.6

Instag
ram
239

YouTube

Video... Gro...

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

soefa.ai

mCHI
® Share of Everything
for Anything




Radio for an avg. of 64.2 minutes/day.

| Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 6
hours and 43 minutes each day with All Forms of Ad-Supported Media. 76.9% listen to Local AM/FM
(Local Radio delivers 12.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 7
hours and 34 minutes each day with All Forms of Ad-Supported Media. 75.2% listen to Local AM/FM
Radio for an avg. of 69.6 minutes/day.  (Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 6
hours and 36 minutes each day with All Forms of Ad-Supported Media. 78.3% listen to Local AM/FM
Radio for an avg. of 71.8 minutes/day. (Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 1,547,514 or 85.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 72.4 minutes every day
representing 43.6% of all time spent daily with Ad-Supported Audio.
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- 1,097,860 or 76.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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- 793,777 or 75.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 69.6 minutes every day representing
40.% of all time spent daily with Ad-Supported Audio.
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% Time spent:

Local AM/FM Radio

R e
Spotify mmm Podcasts Amazon Music “’:;5(;': Ch;:r;els
YouTube Music 333 22.7 : -
TV Music Channels Owned
SiriusXM  FHRRgieis Mz\‘s,ic Apple Podcasts SiriusXM Mgsic
Owned Music m o Avg. Hours+Minutes/day with Chan... Music 31.9 59 LEH

Audio: Adults 18 or older 124

F

Amazon Music
All Others
Apple Music

Appl  Pan

dor

Amazon
All Others Au Music... 7
115 d... 3 a

Local AM/FM Owned YouTub Local AM/FM C.. 8.7

Pandora

£ iR e o e R Afe Ffe e o >
= ESS 3

who are GENERATION-X Radio Music e Music Pandora Radio Spotify All Others
Abciohooks m. EEATORERNE (e ke 795 16.5 16.3 11.0 67.8 26.4 12.2
) X 4 4% 59 Adults)
iHeartRadio  gPrite)

m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m SEA m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) W SEA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Taral Persons: % Time Spent:

Local AM/FM Radio

18.3%)

3.165.68: 69.1%

B el ¥
mm.
Coazaze | pasd
Ceais T izi]

Podcasts v

Music
Channel
Podcasts S
29.8 135

TV Music Channels

YouTube Music
Spotify

TV Music
Channels
14.5

Podcasts
29.2

Amazon Music
All Others
Pandora
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

SEA DMA

% who are GENERATION-X “LATCHKEY

Scarborough R1 2026: Mar25-Mar26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

who are GENERATION-X SEA
"LATCHKEY KIDS" (Age 45-
59 Adults)
KIDS" (Age 45-59 Adults) mSEA
Qual Intab 977

0%
0.0%

0 0%

o oo o
ER = 38 T8 R N OR AR O [

YouTube
Music
125

Amazon
Music
118

Local AM/FM Radio
69.6

Spotify
11.7

Pandora

All
Others
9.2

Local AM/FM Radio
60.7

YouTube Music
13.2

Spotify
12.1

Amazo All
nMusies Others
89 8.6

iH...
Pandora

8.4 Si...

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

soefa.ai

W SEA

Share of Everything

for Anything -




Avg. Week A{[lﬂggio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

- 830,717 or 78.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.
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| 51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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| 1,547,514 or 85.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 72.4 minutes every day
representing 43.6% of all time spent daily with Ad-Supported Audio.
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| 1,097,860 or 76.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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| 793,777 or 75.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 69.6 minutes every day representing
40.% of all time spent daily with Ad-Supported Audio.
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| 830,717 or 78.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.
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Classic Hits
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rotal

51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and Pop Contemporary Hit Radio.
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1,547,514 or 85.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Album Adult Alternative, and Cou
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1,097,860 or 76.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, All News, Classic Hits, Adult
Contemporary, and Country.
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793,777 or 75.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Pop
Contemporary Hit Radio, Country, and Alternative.
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830,717 or 78.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,

Adult Hits, and Classic Rock.
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' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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1,339,591 or 74.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 85.3 minutes every day representing

35.4% of all time spent daily with Ad-Supported Video.
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830,058 or 58.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 65.7 minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.
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523,197 or 49.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 103.9 minutes every day representing 31.1%
of all time spent daily with Ad-Supported Video.
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699,099 or 65.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 71.6 minutes every day representing 34.7%
of all time spent daily with Ad-Supported Video.
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41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.

Weekly 65.1%
Reach %

61.8%

Avg. Hours+Minutes/day with Ad-Supported

"Share O_fAd-suppOf'tEd video" Video: Adults 18 or older

42.2%

who are GENERATION-X
"LATCHKEY KIDS" (Age 45-
59 Adults)

39.0%

34.8%

29.7% 29.8%

25.6%
19.6% 19.9% 15 g
16.7% 16.5%
! ° 14.8%
13.8% 12.4% 11.4%
9.0% o
6,5%
4 1% 3 5% 3 9% 3 7% 6

[ ] [
'41,144,37061,416,758 39,071,92455,212,875 30,355,20215,299,400 22,025, asaoe 473,230 18,792,6781,357,009 12,373,69945, 696 589 7,851,87631,251,108 12, 595,54&;1 656,770 10,428,10910,493,097 5,661,83120,289,870
Local TV Cable TV Amazon YouTube TikTok AppleTV+ Netflix

Weekly
Total
Persons

Reached:;,

Average
Daily Mii
Viewing:

L0 1005 IR 00 WEER woo ETEN o0 JRCEH o TN o IEEN s RN 1 BN oo JEER .

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) H USA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 6,049 ll Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 for Anything

Hulu Peacock Roku

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



1,339,591 or 74.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 85.3 minutes every day representing
35.4% of all time spent daily with Ad-Supported Video.
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830,058 or 58.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

watch Ad-Supported Local TV Stations for an average of 65.7 minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.
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523,197 or 49.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 103.9 minutes every day representing 31.1%
of all time spent daily with Ad-Supported Video.
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699,099 or 65.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 71.6 minutes every day representing 34.7%
of all time spent daily with Ad-Supported Video.
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' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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830,058 or 58.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Dramas, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 18 or older

[Average week] Torol persons:
Sports 40 6%

Local News - Evening
Movies

Local News - Morning

Dramss e 1
Game Shows. m 4.9% Avg. Hours+Minutes/day with Local
National/Network News m m. TV Stations: Adults 18 or older
Food/Cooking Shows m 7
wysey/suspenselcime PR ¥ 12

Documentaries

who ‘GENERATION-X wDC
Local News - 1ate  PRASARS LN Ay e -
- 59 Adults)
Late Night Talk 37
u who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mWDC

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
xmnespm (Aversge Day]_

14,86

EhE]

-

1.5%

Comedies
19.6

Local News -
Evening

Local News -
Morning
28.7

Mystery/Su p

13.6

Game Shows
19.0

Nationa

I/Netwo

rk News
11.0

Local
News -
Late

Docu
ment
aries

Local News -
Morning
324

Local News -
Evening
227

Game Shows
20.2

Comedies
206

Mystery/S = National

uspense/  /Networ
Crime k News
13.6 11.9

Movies
17.4

Food
/Coo
Local News - king
Late Show
16.4 Sem

Docu
Late men
Night tarie
Talk s
80 75

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

HWDC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

% Time Spent:

(average week} Total Persons:

Sports TR ———— '
e 1%

Local News - Evening
Comedies

Movies

Local News - Morning
Dramas

Game Shows

e P Y
wcsopecioime A0 R
Food/Cooking shows PR Y

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 or older

s EEIE

tocal News - ot B il U
who are GENERATION-X woc
e g T PO e T e
59 Aduits)
comtshons PP R
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mWDC
wWDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,481

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

16.0%|
10.8%!

o
=

[~ ~ Roa
le [oh s
a 3

CREFER]

Ad-Supported Local TV Station Programs (% Time Spent & A

Average Day)

vg. Minutes/day Spent): Adults 18 or older

Movies
20.2

Game Shows
19.0

Local News -
Evening
237

Local News -
Morning
287

Mystery/Susp
ense/Crime
15.6

Local
News -
Late
13.6

Late Night

Food/Coo...

Local News -
Morning
324

Local News -
Evening
PEE]

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Comedies
19.1
Mystery
Local /Suspen
Court Shows =~ News- se/Crim
18.0 Late e
16.4 14.0
Nationa Late Night
|/Netw Talk...
Movies
17.9 Food/Coo...
B WDC
* Share of Everything
for Anything
- ©



Local TV Station Programs (Persons & % Reach): Adults 18 or older
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699,099 or 65.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Evening, Local News - Morning, Dramas, and Movies.
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[ 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Social Media for an average of 123.7 minutes every day representing
23.8% of all time spent daily with Ad-Supported Digital Media.
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[ 1,404,710 or 77.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Social Media for an average of 113.7 minutes every day representing
24.7% of all time spent daily with Ad-Supported Digital Media.
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1,013,911 or 71.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Social Media for an average of 131.9 minutes every day representing
26.4% of all time spent daily with Ad-Supported Digital Media.
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| 750,215 or 71.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Social Media for an average of 114. minutes every day representing 19.4% of all
time spent daily with Ad-Supported Digital Media.
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[ 821,724 or 77.4% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Social Media for an average of 123.9 minutes every day representing 27.% of all
time spent daily with Ad-Supported Digital Media.
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47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.
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- 1,404,710 or 77.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.1 minutes every day representing 37.9% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Medra (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Reddit

X

Pinterest
Snapchat
WhatsApp

Others(Rumble, Threads,...

Blogs/Message Boards (read...

Time Spent:

M_Em
Cosgiel il ]
2 2c0s '

VT ET!-‘F"
(iiz0s | g allid

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

who are GENERATION-X

=
§!‘ :‘-:‘f.'z‘e‘k:e.'e‘

Facebook
46.9

Instagram YouTube Video

215 17.1.

LinkedIn
83

TikTok i Facebook
10.9 54.6

Instagram
31.7

Linkedin
88

TikTok Reddit
14.2 7:9

YouTube

Video
183

Pi

inter

tumblr 3328%2 “LATCHKEY KIDS” {Age 45~
59 Adults)
w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) B CHI m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) HCHI

Avg. Week Ad-Supported chial Media (Persons & % Reach): Adults 18 or older

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

" £E % Time spent:
Facebook P % (548
e —r i
rorte i P il m )
T YouTube
et PR s PO &% ntagram vieo
: Instagram YouTube Video pER:] 18.1
wact PR Ay -
x FEAR g
) 19.4% m . Pinter = Reddi
Pinterest mm Avg. Hours+Minutes/day with Ad- m Pint € est... {55
Snapces OB e ke | o
WhatsApp  FFREETF] I 0 o8
Others(Rumble, Threads,... .
: mm 15.4% - m m s Irelok - ; e
Blogs/Message Boards (read... m 431 10.9 5 gs..- 53.0
‘wh GENERATION-X
tumblr I 35 "LA':U’I’:EVICIDS Neqs o
® who are GENERATION-X "LATCHKEY KIDS" (Ageas-sa Adulu) ECHI % who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) =CHI
CHI  DMA  Scarborough R12026: Feb25-Feb26  QualIntab 1,017 soeﬁ al Share of Everything
for Anything
- o

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



1,013,911 or 71.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 47.5 minutes every day representing 36.% of
all time spent daily with Ad-Supported Social Media.
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750,215 or 71.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 39.2 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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770,747 or 72.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 44.3 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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| 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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| 1,404,710 or 77.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.1 minutes every day representing 37.9% of
all time spent daily with Ad-Supported Social Media.

Weekly
Reach %

77.8%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

who are GENERATION-X CHI
9% of Weekly "LATCHKEY KIDS" (Age 45-
Time Spent wil 59 Adults)
Ad-Supported 47.5%
Social Media: 45.9%
37.6%
30.1% 31.0% 30.6%
24.8%

Weekly
Total

36.6%
16.5%

22.2%

20.1% 19.4% 19.1% 18.9%

18.4%
15.4%

4.8%
| 50% |

Persons

Reached:7204,710 5,588,167 829,246 3,632,972 587,571 2,870,555 542,611 2,368,016 551,798 2,053,619 362,417 1 483,353 345,001 1 446,415 401,356 1 893,811 278,290 368,432 283,588 1,403,494
Average Facebook Instagram YouTube Video TikTok LinkedIn Pinterest Reddit Blogs/Message Snapchat
Daily Minutes
Using Ad-Supported Boards (read

B 18.1 :
® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

14.2

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,017
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

CHICAGO

5.4

5.1

m CHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 * Share of Everything

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



1,013,911 or 71.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 47.5 minutes every day representing 36.% of
all time spent daily with Ad-Supported Social Media.
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| 750,215 or 71.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 39.2 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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| 770,747 or 72.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 44.3 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,054,336;
Local Radio: 3,225,938; Social Media: 2,998,023; Non-Prem. Cable: 1,426,170; Local TV:
1,303,874 reaching Adults 18 or older who are GENERATION-X "LATCHKEY KID

18,000,000

16,000,000

14,000,000

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

4'( 3
)

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS"
(Age 45-59 Adults)

g '1?04?#»?";? A i

g?ms?

R R ®
PG F PP S o «“@,«wq,q'quq

e Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e [Vion-Fri Digital Media (Less Social) AQH

o R

<&
\,Q

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

kb

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 18 or older

PP P PP

F PP
6,00'\%#,,.9'

P oA R AR R R R R
P TS P

e V] o1 Fri Local TV Station AQH
e Mon-Fri Social Media AQH

Q&

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
s [V on-Fri Digital Media (Less Social) AQH

USA

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 6,049

USA Projection

Age.

Scarborough R1 2026: Jan 25-Mar26

® Share of Everything
for Anything _

soefa.ai

Qual Intab 24,338

45-49 OR Age: 50 - 54 OR Age: 55 - 59}




- 5 . \

M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 97,566; Social Media: 88,561; Local TV: 41,307; Non-Prem. Cable: 40,218
reaching Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 82,222;
Local Radio: 69,060; Social Media: 65,437; Non-Prem. Cable: 33,736; Local TV: 23,430
reaching Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 A
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 66,535;
Local Radio: 50,109; Social Media: 43,172; Non-Prem. Cable: 19,813; Local TV: 16,401
reaching Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 A
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 58,221; Local Radio: 52,784; Non-Prem. Cable: 30,231; Local TV: 28,666
reaching Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 A
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) spend an average of 56.5 minutes per day driving, seeing Billboards and Signs. 67.5% Listen
to Local Radio Stations Out-of-Home for an average of 43.4 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of -Home Media {Persons & % Reach): Adults 18 or older
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1,571,165 or 87.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 43.2 minutes per day driving, seeing Billboards and Signs. 71.7% Listen to Local
Radio Stations Out-of-Home for an average of 43.8 minutes/
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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924,833 or 87.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 47.8 minutes per day driving, seeing Billboards and Signs. 62.8% Listen to Local
Radio Stations Out-of-Home for an average of 42.1 minutes/d
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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957,664 or 90.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 80.7 minutes per day driving, seeing Billboards and Signs. 65.4% Listen to Local
Radio Stations Out-of-Home for an average of 43.5 minutes/d
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

spend an average of 56.5 minutes per day driving, seeing Billboards and Signs representing 37.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1,571,165 or 87.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

spend an average of 43.2 minutes per day driving, seeing Billboards and Signs representing 30.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1,241,501 or 87.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

spend an average of 58.7 minutes per day driving, seeing Billboards and Signs representing 39.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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924,833 or 87.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend
‘an average of 47.8 minutes per day driving, seeing Billboards and Signs representing 33.8% of all Time
'Spent with Ad-Supported Out-of-Home Media.
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E957,664 or 90.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend
an average of 80.7 minutes per day driving, seeing Billboards and Signs representing 46.6% of all Time
;Spent with Ad-Supported Out-of-Home Media.
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1,571,165 or 87.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 43.2 minutes per day driving an average of 25.1 miles each day and are 52.%
more likely to use Route 38 (Roosevelt Road) than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,241,501 or 87.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 58.7 minutes per day driving an average of 34.2 miles each day and are 75.1%
more likely to use Route 210/Indian Head Highway than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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| 924,833 or 87.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 47.8 minutes per day driving an average of 27.8 miles each day and are 57.8%
more likely to use Canyon Road East than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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957,664 or 90.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 80.7 minutes per day driving an average of 46.9 miles each day and are 35.2%
more likely to use Thomas Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who are GENERATION-X “LATCHKEY KIDS” (Age 45-59 Adults))
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persons:

15,066,965 or 23.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day
representing 32.6% of all time spent daily with All forms of Print Medi
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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563,958 or 31.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing
38.% of all time spent daily with All forms of Print Media.
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New York Times (Daily)

Wall Street Journal (Daily)

Magazines
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USA Today (Daily)

Books
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

1,017

Day Ad-Supported Print Media (% Time Spent & Av:

g. Minutes/day Spent): Adults 18 or older

USA Today (Daily)
he New York Times Newspaper(s)
(Daily+Sunday) (Daily
Local Daily %5 b
Newspaper(s) |
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Local Daily

Wall Street Journal (Daity)
9.4 Magazines
|

New York
Times
(Daity)

New York Times
{Sunday)

Local Daily Newspaper|s)
(Daily+Sunday)
10.2 88 1.3 6.9

Direct Mail Advertising
(excluding Catalogs)

New York Times.
(Daily+Sunday}
9.7

Wall Street Journal
(Daily)

Local Dai
ocal Daily 5

Newspaper(s)
(Sunday)
12.4

USA Today (Daily)
89

Direct Mail
Advertising
(excluding
Caralogs)
15

New York Times

Local Daily Newspaper(s)
(Sunday) (Daity
118 8.0 75

New York Times [Daily)
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290,369 or 20.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing
29.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Per

Local Daily Newspaper(s) (Daily
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Direct Mail Advertising (excluding Catalogs) 03¢ 3/
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New York Times (Daily) gy -{‘I
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New York Times (Daily+Sunday)
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All Local Weekly Newspapers

Local Daily Newspaper(s)
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USA Today (Daily)

New York Times
{Daily)
8.4

Wall Street Journal
(Daity)
1.5

Direct Mail

Advertising

{excluding

Catalogs)
6.5

Local Daily
Newspaper(s)
(Daily
8.1

New York Times Catalog
(Daily+Sunday)

10.3

Local Daily
Newspaper(s)
{Daity+Sunday)

94

USA Today {Daily)
9.4

New York Times
(Daily)
BS

Local Daily

New York Times ﬂ:wspap;:s}(ﬂai“

(Daily+Sunday)
104

Direct Mail
Advertising
(excluding
Catalogs)
13

Local Daily cal;_l;)gs
Newspaper(s)
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13.1

Wall Street Journal
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9.8

Magazines
7.5
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Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily) 8.6%
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New York Times
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Wall Street
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Newspaper(s)
(Daily+Sunday)
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Newspaper(s)
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New York Times
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Wall Street Journal
(Daity)
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New York Times.
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New York Times
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Catalogs)
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

293,609 or 27.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing
30.% of all time spent daily with All forms of Print Media.

Totol Pes

pr —"

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who are GENERATION-X
“LATCHKEY KIDS" (Age 45-59
Adults)

MIlm
.
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Local Daily
Newspaper(s)
(Sunday)
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Newspaper(s)

New York Times
(Daily+Sunday)
9.1
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(Daily+Sunday)
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Direct Mail
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(excludi
(Daily Catalogs)

7.8 7.8

New York Times

USA Taday (Daily)
9.1

(Daily) Magazines
7.3 6.8

New York Times

(Sunday)
123

New York Times
(Daily+Sunday)

Local Daily
Newspaper(s)
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USA Today (Daily}
12.9 9.5

Local Daily
Newspaper(s)
(Daily+Sunday)

Local Daily New York Times
Newspaper(s) (Daily (Daily)
a3 7.8

Catalog
s

34
{excluding

Catalogs) Magarines
7.6 6.7 Al
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m SEA

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

Avg. Hours+Minutes/day with Ad-

vg. Minutes/day Spent): Adults 18 or older

Supported Print Media: Adults 18 or older
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P00

who are GENERATION-X
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295,977 or 27.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
read Direct Mail Advertising (excluding Catalogs) for an average of 8. minutes every day representing
27.5% of all time spent daily with All forms of Print Med

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
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All Local Weekly Newspapers

New York Times (Daily)

‘Wall Street Journal (Daily)

New York Times (Daily+5unday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines

% Time spent-

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who are GENERATION-X

“LATCHKEY KIDS" (Age 45-59
Adults)

0%

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) HPHX

New York Times
(Daily+Sunday)
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Wall Street Journal
{Daity}
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Local Daily
Newspaper(s)
(Sunday)
2 14.5
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Newspaper(s)
(Daity+Sunday)
85

Local Daily
Newspaper(s)
(Daity
9.5

USA Today (Daily)
10.7

Magazines
10.2

Local Daity
Newspaper(s) Newspaper(s)
(Sunday) USA Today {Daily) (Daily
121 9.2 7.7

Local Daily
New York Times
(Daily)

83

New York Times
(Daily+Sunday)
10.5

New York
Times (Daily)
7.4

Local Daily
Newspaper(s)
(Daily+Sunday)
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(excluding Catalogs)
74

Magazines
71
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A
Tot 3 % Time Spent.
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Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall street Joumnal (Daily)

New York Times (Daily+Sunday)
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New York Times (Sunday)

USA Today (Daily)

Magazines

Books
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10.7

Newspaper(s)
(Sunday)
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9.5
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104
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,409,961

97,287,216
79,811,340 29.2%

63,738,660

Local AM/FM Radio

42,714,536 15.6%

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

Newspapers

40,027,219 14.7%

38,641,707 14.1%

42,363,370 15.5%

33,715,210 12.3%

27,293,204 10.0%

USA

29,182,413 10.7%

29,990,159 11.0%
m P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual intab: 604 * Share of Everything
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"Advertising Actions"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

2,886,830

Websites 5 668,500

Direct Mail

| 2,441,602 9%

Broadcast, Cable, & Sat TV

1,738,476 22.7%

Local Broadcast TV | 1,226,799
Local AM/FM Radio 1 267.446
Cable TV Networks

1,065,802
Video Streaming Services S451 555

Billboards = 10.2%

Podcasts TS 5%

Audio Streaming Services

| 908.549  11.9%

Newspapers 833372 10.9%

® P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qualntab: 1017 * Share of Everything
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Social Media

Websites
Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

"Advertising Actions"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,592,628 44.9%
2,258 481 39.1%
1,518,699 26.3%

1,681,178 29.1%

845,393 14.6%

Local AM/FM Radio

973,042 16.8%

Local Broadcast TV

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

785,765

1,046,974 18.1%

776,562 13.4%

752,729 13.0%

- 29 WASHINGTON, DC
719,147 12.4%

Newspapers ST i
u P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  Qual Intab: 1481 * Share of Everything
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,854,999
1,675,024 36.6%

1,205,007 26.3%

954,594 20.8%

Local AM/FM Radio

653,393

569 967 12.4%

Podcasts
Newspapers
Billboards

Cable TV Networks
Local Broadcast TV

Audio Streaming Services

698,070 15.2%
448,908 9.8%

355,859 7.8%

495,379 10.8%

: SEATTLE-TACOMA
454 555 9.9%

432,989 9.5%

B P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

SEATTLE-TACOMA DMA  Scarborough R12026: Mar25-Mar26  Qual Intab: 977 * Share of Everything
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Websites

Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,702,091 35.3%
1,739,588 36.1% '

1,386,269

28.8%

1,082,604 22.5%

Local AM/FM Radio

746,125

Audio Streaming Services
Local Broadcast TV
Podcasts

Cable TV Networks

Video Streaming Services

539,630 11.2%

PHOENIX
450,393 9.3%

Billboards
Newspapers 556,207 T
® P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qualintab: 603 * Share of Everything
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